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This year, for the first time, the district and Foundation
collaborated on running ads to promote the library's Summer
Reading program in April.

The Foundation generously paid to run the ad to the right
(shown smaller than actual size) in The Columbian's special
section on summer camps and fun, and then split the cost with
us of running the same ad in summer camp sections in The
Reflector and Post-Record (Camas/Washougal).

In past years, The Columbian has listed all our Summer
Reading programs and events in their summer camps tabloid at
no or low cost. This year-- not surprisingly-- they charged $25 per
listing, so | consolidated the events by library and ran 13 of
these.

The Reflector and Post-Record ran our full listings for free.

I'll be sending out a district-wide news release about
Summer Reading at the end of May to coincide with the
program's start on June 1, in hopes of getting articles in all
newspapers to help promote the program.

May is our gearing-up month for the informational campaign
FVRL will conduct for the August 17 levy. This effort is separate
from the "vote yes" campaign the political action committee,
Citizens for Better Libraries, will carry out.

Currently, we have a Q&A page posted with a link from our
About Us page. We'll ramp this up with a "VOTE/Library Levy
August 17" icon on the home page by the end of the month.

I'm planning a three-level approach to informational
handouts about the levy: a small business card or bookmark with
top messages; a 'slim jim' with basic levy facts; and a full-sheet
explanation of the reasons behind the levy request.

In the absence of information, people will make up their own -- and it will be bad.

The pubLLc Ls more tnclined to belleve o smeLe e thaw a compLLcated truth.

Customers don't want to buy 1/4-inch drills. They want to make 1/4-inch holes.
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